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(c) 2004 The Gale Group 
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(c) 2004 The Gale Group 
File 636:Gale Group Newsletter DB (TM) 1987-2004/Sep 15 

(c) 2004 The Gale Group 
File 16:Gale Group PROMT (R) 1990 -2004/Sep 15 

(c) 2004 The Gale Group 
File 160:Gale Group PROMT (R) 1972-1989 

(c) 1999 The Gale Group 
File 148:Gale Group Trade & Industry DB 1976-2004/Sep 15 

(c)2004 The Gale Group 



12/3, K/l (Item 1 from file: 636) 

DIALOG (R) File 636:Gale Group Newsletter DB(TM) 
(c) 2004 The Gale Group. All rts . reserv. 

01857896 Supplier Number: 43187322 (USE FORMAT 7 FOR FULLTEXT) 
FERC rules on 636 -related rehearing pleas 

Gas Daily, pN/A 
July 31, 1992 

Language: English Record Type: Fulltext 
Document Type: Newsletter; Trade 
Word Count : 321 

The commission expressed its belief that all capacity releases 
should be made under the uniform competitive bid procedures as outlined 
in Order 636. Continuing the buy -sell programs might prevent some 
distributors and their customers from being forced to meet another bidders' 
better. . . 



12/3, K/2 (Item 1 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2004 The Gale Group. All rts. reserv. 

07432407 Supplier Number: 61969927 (USE FORMAT 7 FOR FULLTEXT) 
Choose Me. (Brief Article) (Statistical Data Included) 

Mack, Ann M. 

Brandweek, v41, nl5, p!06 
April 10, 2000 

Language: English Record Type: Fulltext 

Article Type: Brief Article; Statistical Data Included 

Document Type: Magaz ine/ Journal ; Trade 

Word Count : 761 

... the competitor's offer or continues with the original transaction. 

If the customer accepts the counter offer , the iChoose saving alert 
transfers the shopping cart items to the competitor's order page, along 
with the customer's information such as... 



12/3,K/3 (Item 2 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2 004 The Gale Group. All rts. reserv. 

07403391 Supplier Number: 61893962 (USE FORMAT 7 FOR FULLTEXT) 
Choose Me. (IChoose alerts e-shoppers to better offers) (Brief 
Article) (Statistical Data Included) 

Mack, Ann M. 

MEDIAWEEK, vlO, nl5, pl22 
April 10, 2000 

Language: English Record Type: Fulltext 

Article Type: Brief Article; Statistical Data Included 

Document Type: Magazine/ Journal ; Academic 

Word Count: 761 

... the competitor's offer or continues with the original transaction. 

If the customer accepts the counter offer , the iChoose saving alert 
transfers the shopping cart items to the competitor's order page, along 
with the customer's information such as... 
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21/3, K/l 
DIALOG (R) File 256 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

00133886 DOCUMENT TYPE: Review 

PRODUCT NAMES: XML (837709); EDI (Electronic Data Interchange) (830052); 
BEA WebLogic Server (013901); WebSphere (709549); WebSphere MQ (515591) 

TITLE: Business Process Integration: Good BPI solutions are software... 

AUTHOR : Schultz , Richard 

SOURCE: eAI Journal, p34(3) Sep 2001 

HOMEPAGE : http : //www. eai journal . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20030728 

...the way it improves process flow. A powerful and flexible infrastructure 
is required for any e - business implementation of BPI, which permits 
automated inter-company exchange of processes in an enterprise application 

...container that holds the business logic and processes an application 
that is linked to but separate from a front-end client; enterprise 
application integration (EAI) , which interlinks applications in an 
enterprise . . . 

...huge cost reductions for deployment, quick return on investment (ROI) , 
platform neutrality, technical expertise, business flexibility , reduced 
ongoing development costs , and quicker strategic development. 



21/3, K/2 

DIALOG (R) File 256 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

00125686 DOCUMENT TYPE: Review 

PRODUCT NAMES: Internet Security (841944) 

TITLE: Keys to the privacy- enabled enterprise 

AUTHOR: Borck, James R 

SOURCE: InfoWorld, v22 n37 p58(2) Sep 11, 2000 
ISSN: 0199-6649 

HOMEPAGE : http : //www. inf oworld . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20020630 

Enterprises engaging in e - commerce gain the advantages of automated 
information exchange and reduced costs , but these activities create 
many new security exposures that must be addressed. Corporate data assets 

...and may include firewalls, hashing mechanisms, encryption, public key 
infrastructure (PKI) , digital certificates, and extranet virtual private 
networks (VPNs) . Hashing is based on a checksum process in which a sender 
delivers . . . 
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ALTERNAT? OR CHANG EABL? OR CONVERT IBL? OR AD JUS TAB L? 

57 17646 UPDAT??? OR CHANG??? OR COMPAR??? OR COMPARISON OR ADJUSTM- 

ENT OR ADJUST??? OR ALTER??? OR CONVERT??? OR MODIF???? OR RE- 
DUC??? OR REFRESH OR RENEWED OR REPLACE 
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File 256 :TecInf oSource 82-2004/Jul 
(c)2004 Info. Sources Inc 



JMB September 15, 2004 



20/3, K/l 

DIALOG (R) File 256 : Teclnf oSource 
<c)2004 Info. Sources Inc.. All rts. reserv. 

0147014 7 DOCUMENT TYPE: Product 

PRODUCT NAME: MAXIMO 5 (470147) 

MRO Software Inc (064 963) 
100 Crosby Dr 

Bedford, MA 01730 United States 
TELEPHONE: (781) 280-2000 

RECORD TYPE: Directory 

CONTACT: Sales Department 

REVISION DATE: 20030421 

...integrated safety module, seamless integration to ERP vendors such as 
Oracle and PeopleSoft, and an e - commerce module with integration into 
MAXIMO ' s M/net network, PSDI ' s online transaction network, and MRO 
manufacturers, distributors, and end users to reduce purchase order 
transaction costs and provide instant access to suppliers of MRO 
products. MAXIMO delivers a Java-based component architecture enabling 
companies . . . 



20/3, K/2 

DIALOG (R) File 256 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

01077542 DOCUMENT TYPE: Product 

PRODUCT NAME: Soffront TRACKWeb KB 6.01 (077542) 

Soffront Software Inc (581607) 
45437 Warm Springs Blvd 
Fremont, CA 94539 United States 
TELEPHONE: (510) 413-9000 

RECORD TYPE: Directory 

CONTACT: Sales Department 

REVISION DATE: 2 002 03 3 0 

...and repetitive issues. The solution presents staff with product 
knowledge through a browser. It can reduce support costs significantly 
by automating Tier 1 support for customers. Furthermore, TRACKWeb KB 
offers e - commerce site visitors product information and sales 
assistance. Using TRACKWeb KB, companies can deliver more pertinent... 



20/3,K/3 

DIALOG (R) File 256 : Teclnf oSource 

(c)2004 Info. Sources Inc. All rts. reserv. 

01063011 DOCUMENT TYPE: Product 

PRODUCT NAME: Categorization Platform (063011) 

Sageware Inc (710008) 
1060 La Avenida 

Mountain View, CA 94043-1422 United States 
TELEPHONE: (650) 316-4900 
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RECORD TYPE: Directory 



CONTACT: Sales Department 
REVISION DATE: 20011130 

...to their own environment and integrate it with popular portal or content 
management applications. By automatically categorizing content, 
businesses can reduce costs while at the same time serving the user 
community with highly organized content. Categorization Platform can help 
implement an enterprise portal, online publishing enterprise, or e - 
business solution . 



20/3, K/4 

DIALOG (R) File 2 56 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts . reserv. 

01062006 DOCUMENT TYPE: Product 

PRODUCT NAME: CardoNet e-Catalog Automation Platform (eCAP) 3.5 (062006) 

CardoNet Inc (671533) 

2328B Walsh Ave Bldg H 

Santa Clara, CA 95051 United States 

TELEPHONE: (408) 653-1270 

RECORD TYPE: Directory 

CONTACT: Sales Department 

REVISION DATE: 20020228 

...reporting options. CardoNet eCAP 3.5's Channel Manager provides support 
for a number of e - commerce platforms, employing preconf igured 
interfaces in loading data to commercial or proprietary systems. CardoNet 
eCAP 3 . . . 

...can deliver catalogs using e-mail, FTP, Web, ICE, and other protocols. 
Channel Manager also offers companies automated content updates 
across Web catalogs and procurement systems. 



20/3, K/5 

DIALOG (R) File 2 56 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

01053112 DOCUMENT TYPE: Product 

PRODUCT NAME: Lighthouse (053112) 

Waveset Technologies Inc (704172) 
6850 Austin Center Blvd #205 
Austin, TX 78731 United States 
TELEPHONE: (512) 338-1818 

RECORD TYPE: Directory 

CONTACT: Sales Department 

REVISION DATE: 20020130 

The Lighthouse solution from Waveset offers a wide variety of e - business 

security features, including identity management, user self-service, 
single sign-on, and active risk analysis... 
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...service a diverse set of partners, customers, and employees in various 
locations. Lighthouse can also reduce operating costs by automating 
the access process, delegating user- management responsibilities, and 
providing self-service interfaces to administrative functions... 



20/3, K/6 

DIALOG (R) File 256 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

00135884 DOCUMENT TYPE: Review 

PRODUCT NAMES: Partner Relationship Management (845221) ; Integration 
Software (830428) 

TITLE: getting together: Integration's biggest payoff derives from... 

AUTHOR: Hamilton, Ian 

SOURCE: Line56, p61(2) Dec 2001 

ISSN: 1534-5408 

HOMEPAGE : http : //www. Iine56 . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20020530 

...of geography to integrate and communicate with business partners. 
Critical data exchange and collaboration via e - business integration 
solutions should result in return on investment (ROI) through staffing, IT, 
and other cost . . . 

...to expend high-cost IT resources to manage data exchange. Another 
advantage is fundamental process automation , in which companies reduce 
personnel and training costs . However, the real advantage emerges when 
many types of efficiencies combine to optimize business processes... 



20/3, K/7 

DIALOG (R) File 256 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

00134533 DOCUMENT TYPE: Review 

PRODUCT NAMES: XML (837709) 

TITLE: New paradigm for b-to-b: Bill presentment and payment based on 
Web . . . 

AUTHOR: Biggs, Maggie 

SOURCE: InfoWorld, v23 n43 p51(2) Oct 22, 2001 
ISSN: 0199-6649 

HOMEPAGE : http : //www . inf oworld . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20011230 

...trading partner. When EBPP processing is migrated for all trading 
partners to one Web interface, costs are reduced , workflows are 
automated with one standard, and reporting abilities are enlarged to more 
effectively manage the billing and. . . 

. . .processing. Another group of products supports basic transaction 
processing, especially for credit card purchases and e - commerce sites, 
but may not be able to process B2B EBPP operations. Payment service 
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providers are . 



20/3, K/8 

DIALOG (R) File 2 56:TecInfoSource 

(c)2004 Info. Sources Inc. All rts. reserv. 

00133886 DOCUMENT TYPE: Review 

PRODUCT NAMES: XML (837709); EDI (Electronic Data Interchange) (830052); 
BEA WebLogic Server (013901); WebSphere (709549); WebSphere MQ (515591) 

TITLE: Business Process Integration: Good BPI solutions are software... 

AUTHOR: Schultz, Richard 

SOURCE: eAI Journal, p34(3) Sep 2001 

HOMEPAGE : http : //www . eai j ournal . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20030728 

...the way it improves process flow. A powerful and flexible infrastructure 
is required for any e - business implementation of BPI, which permits 
automated inter-company exchange of processes in an enterprise application 

...huge cost reductions for deployment, quick return on investment (ROI) , 
platform neutrality, technical expertise, business flexibility , reduced 
ongoing development costs , and quicker strategic development. 



20/3, K/9 

DIALOG (R) File 2 56 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

00132263 DOCUMENT TYPE: Review 

PRODUCT NAMES: Project eLiza (060186) 

TITLE: Automating E-Business 

AUTHOR : Te r e s ko , John 

SOURCE: Industry Week, v2 50 n8 pl5(l) May 21, 2 001 
ISSN: 0039-0895 

HOMEPAGE : http : //www . indus tryweek . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20020630 

...years if today's server technologies continue to be applied. Automation 
will be key for e - business , and the goal of the eLiza research and 
development project is to find ways for. . . 

. . .with security technology, and the ability to configure themselves by 
installing operating systems and data automatically to deal with the 
changing demands of e - business and the Internet. The project will have 
a budget of more than $1 billion over... 



20/3, K/10 
DIALOG (R) File 2 56 : Teclnf oSource 
(c)2004 Info. Sources Inc\ .All rts. reserv. 
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00130376 



DOCUMENT TYPE: Review 



PRODUCT NAMES: Pricing (830292) 

TITLE: How Low Can You Go? If you're smart, you'll decide your online... 

AUTHOR: Kalin, Sari 

SOURCE: Darwin Magazine, vl n7 p82(7) Apr 2001 
ISSN: 0894-9301 

HOMEPAGE : ht tp : / / www . darwinmag . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20010730 

A discussion of online pricing strategies looks at dynamic pricing (the 
ability to change prices on the fly ) , which will not replace 
fixed prices but will become more widely used in business -to- business 
(B2B) e - commerce . By 2004, says a market research company, 20 percent 
of B2B e - commerce transactions in the U.S. will incorporate some type 
of dynamic pricing, whether auctions, requests... 



20/3, K/ll 
DIALOG (R) File 256 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

0012 9784 DOCUMENT TYPE: Review 

PRODUCT NAMES: Pricing (830292); E-Commerce (836109) 

TITLE: What Traffic Will Bear: Companies are using new strategies... 

AUTHOR: Greengard, Samuel 

SOURCE: Business Finance, v7 n3 p4 8(4) Mar 2 001 
ISSN: 1521-4818 

HOMEPAGE : http : //www. business f inancemag . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20010730 

...are subject to quickly changing market variables, pricing is always a 
tricky proposition. That said, dynamically adjusting prices to Web 
market conditions works best when the relationship between buyer and seller 
is limited. . . 

...distribution, maintenance, and other cost, competition, and profit 
variables. Dynamic pricing of business-to-business e - commerce should 
increase from 5 to 13 percent by 2004. However, dynamic pricing is better 
suited. . . 



20/3, K/12 
DIALOG (R) File 256 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

00128457 DOCUMENT TYPE: Review 

PRODUCT NAMES: Company- -Net egrity Inc (873438); Company- -Verisign Inc 
(864013); Company- -ClearCommerce Corp (869236); Company- -CyberCash Inc 
(862134) 

TITLE: Netegrity, Verisign push b-to-b payments 

AUTHOR : Fonseca , Brian 
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SOURCE: InfoWorld, v23 n7 pl2(l) Feb 12, 2001 
ISSN: 0199-6649 

HOMEPAGE: http://www. inf oworld . com 

RECORD TYPE: Review 
REVIEW TYPE: Company 

REVISION DATE: 20020730 

...rules. Verisign and Netegrity will call the new system Entitlements 
Management Service, which will give e - commerce site users e-marketplace 
authentication and digital verification services. Entitlements Management 
Service will also offer policy management and real - time updating of 
customer and partner transaction information, says the president and CEO of 
Verisign. He says... 

. . .created a new link in reducing friction in the buyer discovery and 
payment phase of e - commerce . ' 



20/3, K/13 
DIALOG (R) File 256 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

00127326 DOCUMENT TYPE: Review 

PRODUCT NAMES: B2B Marketplaces (842338) 

TITLE: Net Markets Gather B-to-B Momentum 

AUTHOR: Manring, Audrey Y 

SOURCE: Information Week, v813 p79(5) Nov 20, 2000 
ISSN: 8750-6874 

HOMEPAGE : http : / /www. inf ormationweek . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20010430 

...considerable power. A market researcher says e-marketplaces will account 
for 60 percent of all online business -to-bus iness (B2B) e - commerce 
by 2004, for an estimated value of $1.3 trillion. Over the next four years 

...experimenting now to find the best matches. Firms operating in B2B 
e-marketplaces benefit from reduced costs resulting from automated 
transactions that reduce the cost of communication and staffing and 
also increase order accuracy. Leading e-marketplaces have gone a... 



20/3,K/14 

DIALOG (R) File 2 56 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts. reserv. 

00126515 DOCUMENT TYPE: Review 

PRODUCT NAMES: E-Commerce (836109); Chemistry (831794) 

TITLE: Chemical Sector Leads E-Business: New Economy a good fit for... 

AUTHOR : Ki ng , Ju 1 i a 

SOURCE: Computerworld, v34 n42 pi (2) Oct 16, 2000 
ISSN: 0010-4841 

HOMEPAGE : http : / /www . computerworld . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 
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GRADE: Product Analysis, No Rating 
REVISION DATE: 20030625 

...in orders in 1999. Eastman has proved itself to be very quick in 
becoming an e - business , as have other well-known bricks -and-mortar 
companies. Analysts rate Eastman.com as one... 

...with high-tech electronics and financial services. One reason the 
chemical industry is leading in e - commerce is the set of needs of the 
inter-related, complicated, and somewhat fragmentary industry in which it 
operates. These conditions have left the industry open to success in e - 
commerce as chemical companies seek to reduce costs by doing business 
online. Most chemical companies are... 

...that may fall between supply chain cracks. The chemical industry has 
always used IT to reduce costs and increase innovation, including 
automation in manufacturing plants . One chemical company describes how it 
will allow a large customer to. . . 



20/3, K/15 

DIALOG (R) File 256 : Teclnf oSource 
(c)2004 Info. Sources Inc. All rts . reserv. 

00125782 DOCUMENT TYPE: Review 

PRODUCT NAMES: B2B Marketplaces (842338) 

TITLE: Will e-markets work? Suppliers are not alone in questioning,.. 

AUTHOR: Spiegel, Rob 

SOURCE: eCOMMERCE BUSINESS, vl n7 p44 (7) Jul 17, 2000 
ISSN: 1529-0077 

HOMEPAGE : http : //www. ecommercebusinessdaily . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20010430 

...analysts. One interested party is Thomas Itin, CEO and chair of Williams 
Controls. He began e - commerce operations with an online catalog, added 
some interactive features. He was able to reduce costs and paperwork 
and improve customer relationships. However, by the middle of 2000, Itin 
was competing. . . 
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AUTHOR: Borck, James R 

SOURCE: InfoWorld, v22 n37 p58(2) Sep 11, 2000 
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HOMEPAGE: http: //www. infoworld.com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 
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Enterprises engaging in e - commerce gain the advantages of automated 
information exchange and reduced costs , but these activities create 
many new security exposures that must be addressed. Corporate data assets 
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00121195 DOCUMENT TYPE: Review 

PRODUCT NAMES: Ultraseek Server (742627); Verity Information Server 
(772232); Step Search NT/95 (606855) 

TITLE: Searching for Love, Information, and Consumer Goods: Who says 
men ... 

AUTHOR: Blacharski, Dan 

SOURCE: Computer Currents, vl7 n21 p40(l) Nov 9, 1999 
ISSN: 8756-0046 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20040627 

...Information Server, and Saqqara Systems' Step Search are search engines 
that can be used on e - commerce sites, and work by creating an index of 
every document that might be searched. Ultraseek. . . 
...indexes Web pages in real time so any changes made to a site are 
reflected immediately , and it will figure out which pages are changed 
most often and will then automatically adjust its indexing frequency 
accordingly. Information Server is appropriate for a site with a lot... 
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00118100 DOCUMENT TYPE: Review 

PRODUCT NAMES: FaceTime Interaction System (705993); ACT! 2000 (019253); 
Ask Jeeves (743241) 

TITLE: Sinking support costs: e- commerce is booming, as are customer... 

AUTHOR: Chen, Anne 

SOURCE: PC Week, vl6 n29 p69(3) Jul 19, 1999 
ISSN: 0740-1604 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20011130 

...namesake product are highlighted in a discussion of various businesses' 
use of the Web-based automated customer interaction tools to reduce the 

cost of customer support. Although companies such as Mammoth Golf and 
Mortgage.com cannot eliminate conventional... 

...that recognize the necessity for 24X7 service. For instance, Mammoth, 
which has experienced very fast e - commerce growth, chose FaceTime 
because it provides real-time chat via the Web and World Wide. . . 
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AUTHOR: Costa, Dan 

SOURCE: Computer Shopper, vl9 n8 pl22(2) Aug 1999 
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HOMEPAGE : ht tp : / /www . computershopper . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

REVISION DATE: 20020330 

...Finder for aggregating the best sites in product categories. Inktomi 
purchased C2B Technologies for its shopping software , which can compare 
460,000 products from 170 merchants. Amazon bought Junglee and its Virtual 

...technology known as a Virtual Learning Agent (VLA) . VLA renders the bot 
more sensitive to changes in price and product information. Other 
automated agents serving shoppers online are in development. One, the 
chatterbot, is designed to fulfill a. . . 
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GRADE: Product Comparison, No Rating 

REVISION DATE: 20010330 

...computer shopping and comparison features, and future versions of the 
site plan to include custom updates of pricing data supplied in real - 
time from vendors . Software Spectrum offers many power features to 
corporate IT buyers who know just. . . 

DESCRIPTORS: Computer Equipment; E-Commerce; E-Purchasing; Internet 
Shopping ; Software Selection 
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01855835 Supplier Number: 59702192 

With new software options any can build a store* 

TWICE, pS16(2) 
Feb 7, 2000 
ISSN: 0892-7278 

Language: English Record Type: Abstract 
Document Type: Magaz ine/ Journal ; Trade 

ABSTRACT : 

BuyltOnline 1 s electronic commerce software Online Merchant provides 
retailers with an easy-to-use tool to establish virtual stores. The 
software allows merchants to choose from 150 professional design templates, 
showcase an unlimited number of products and categories and set payments, 
tax and shipment options. Online Merchant also offers flexibility in 
updating their product lines and storefront design. 
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0833860 97-94200 

Corporate profile for XTRA On-Line Corp. 

Bawcom, Katrina K 

Business Wire (San Francisco, CA, US) pi 
PUBL DATE: 970808 
WORD COUNT: 1,262 

DATELINE: Dallas, TX, US, Southwest 
TEXT: 

...May of 1996, he spun 
off the software development component of his business into a 
separate company and created XOL. 

The Market -- Travel and the Internet 

-- Global travel and tourism is... 

...In the U.S., 60% of medium to large companies have access to 
the Internet. 

Internet commerce will reach $150 billion by the year 2000 
and $1 trillion by 2010. 

The Product . . . 

...can be sure that they are getting the most convenient 
travel options at the best price . 
-- They have the flexibility to change their travel plans with 

or without calling the agency. 
-- They can quickly access the information... 
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00114837 99031200207 (USE FORMAT 7 OR 9 FOR FULLTEXT) 
Indigo puts secure e- commerce online 

Indigo says the new Transactor will make electronic commerce a reality here 
and will open up the global market. Madeleine Lyons reports 

Irish Times, CITY ED, P 61 
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Friday, March 12, 1999 

DOCUMENT TYPE: NEWSPAPER LANGUAGE: ENGLISH RECORD TYPE: FULLTEXT 
SECTION HEADING: BUSINESS & FINANCE 
Word Count: 410 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

...clean credit rating and must be profitable. 

Indigo will charge around (pounds) 450 for its virtual server to 
host an e - commerce enabled site. Transactor allows retailers to 
conduct price and product changes on their websites. Alternatively , 
Indigo will manage the service entirely for the trader. 

The Transactor product was launched jointly. . . 
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13664081 

FOR YOU, THE PRICE IS RIGHT; DYNAMIC PRICING 

Times of London (TL) - Sunday, June 13, 1999 
By: David Hewson 
Section: Features 
Word Count: 1,371 

. . . their time, shop comparatively and are willing to do their research 
before reaching a decision. 

Electronic shopping agents which find magazine reviews and then hunt 
for the best prices for products among. . . 

. . . may cease to have any meaning before long. You can amble around the 
static, haggle- free arcades of Harrods if you like, but for most of us 
the shopping world of the future lies in a virtual Grand Bazaar of 
instant , personalised bargains and ever- changing special offers . 
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US stores target weakest UK chains 

Independent (IN) - Saturday, November 7, 2099 
By: DAN GLEDHILL and EMMA COOK 
Edition: 3 Section: News Page: 3 
Word Count: 750 

. . .anywhere else. 

However, the boom in advertising, the explosion of new shops and the 
near- universal ownership of cars mean that consumers have the knowledge 
and the means to find the bargains. Internet shopping has also 

empowered the consumer with the ability to compare prices instantly . 

Richard Hyman of the retail consultancy Verdict says: "There has been a 
massive increase in. . . 
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10657092 

Top 100 / INTERNET INKLINGS / Local companies venture into wondrous realm 
of the Web, finding creative and innovative ways to use it to promote 
their products. 

News day (ND) - Monday June 5, 2000 
By: Paul Schreiber. STAFF WRITER 

Edition: ALL EDITIONS Section: BUSINESS Page: C18 
Word Count: 1, 592 

TEXT: 

...embroidery machines, wanted to broaden sales of its 

peripheral products , the Hauppauge company created an e commerce 
division to 

market its thousands of embroidery designs through the Internet. Since late 
October, commercial... 

. . .Blocks that one of 

our key methods for marketing, sales and delivery would be the e - 
commerce 

site," says Art Mattsson, president of the Building Blocks division. The 
downloadable designs sell for. . . 

...has mushroomed from bar-code scanners into "a global leader in 
wireless and Internet-based mobile data transaction systems and 
services , " 

Symbol Technologies Inc. has been an Internet presence for years. " E - 
commerce 

is definitely number one here," says Webmaster Jim Garvey. "It's part of 
the 

corporate . . . 

. . .products globally and instantly, " says Garvey, 

noting the splash given the April introduction of the mobile computing 
device 

that combines Microsoft's Pocket PC with Symbol's bar-code and wireless... 

... Symbol, which had sales of $1.2 billion in the past four quarters, 
launched its 

e - commerce site., http://online.symbol.com, in October. Customers 
anywhere in 

the world will be able... 
. . .will be 

available in stores in June and the site is to go live for e - commerce, 
in July. 

Although most of the shoes are takedowns, or smaller versions of their big 
...a year ago on www.e-manchester.com as the point of entry for its 
e - commerce offerings, which include networking services and computer 
hardware . 

"It's a little bit simpler," says... 
... is a 

simpler matter, alerts buyers to potential compatibility problems, tracks 
orders and shipments and automatically updates price and availability 
information. Customers also can sign up for Manchester's Web-design and 
Web-hosting services . 

The e - commerce unit draws on the Hauppauge company's 28 years of 
business 

experience, says Manchester vice... 
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Atlanta Journal -CONSTITUTION (AJ- CONSTITUTION) - Saturday, February 5, 2000 

By: From staff and wire reports 

Edition: Home Section: Business Page: E2 

Document Type: Brief 

Word Count : 2 , 520 

TEXT: 

...single call for assistance in any part of the hotel instead of having to 
dial separately for the operator, maid service or room service. Vidalia's 
Southern Steakhouse will also be... Depot. 
Publisher of Teen and Motor Trend gets offer 

San Diego International Brands Inc . ' s online retail unit said it 

offered to buy Emap Pic's U.S. publishing business, which includes... 

. . .nix digital standard 

Washington Sinclair Broadcast Group Inc., which owns 58 television 

stations, lost its bid to force immediate changes in the standard 
adopted by the industry for its new digital TV signals. Sinclair, joined 

...13 million in BlueLight.com LLC in exchange for a 5 percent stake in the 
electronic - commerce Web site. BlueLight.com was started in December by 
Kmart Corp., Softbank Corp. and Yahoo Inc. as a free Internet service, 
and includes an online store. Kmart owns 60 percent of BlueLight.com. 
Martha . . . 

... the agreement weren't disclosed. The move comes as the NBA prepares to 
relaunch its e - commerce division on its NBA.com Web site this spring. 
Gillette plans to raise Duracell battery. . . 
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CDW.com: Attention Shoppers . (Company Business and Marketing) 

PC World, 18 # 3, 3 
March, 2000 

ISSN: 0737-8939 LANGUAGE: English RECORD TYPE: Fulltext 

WORD COUNT: 543 LINE COUNT: 00043 

... can review product names and numbers, brief descriptions, and 

prices, and add items to your shopping cart with the Buy Now option. 

My Favorites automatically updates the prices in your 
comparison charts and individual products list, so your information is 
always kept current. And for easy... 
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A "buyer's guide" for space vehicles. (Office of technology Assessment has 
developed a buyer's guide for Congress) 

The Futurist, v23, nl, p42(l) 
Jan-Feb, 1989 

CODEN: FUTUA ISSN: 0016-3317 LANGUAGE: ENGLISH RECORD TYPE: 

FULLTEXT 

WORD COUNT: 310 LINE COUNT: 00025 

... or developing new launch vehicles from the best existing 

technology. To greatly expand the space program , the "best buy " would 
be to invest in emerging technologies that could greatly reduce cost , 
increase performance, and provide more flexibility . Such expansions would 
be expensive and technically challenging, though, according to the OTA 
report . 

"To. . . 
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WEGMANS, MONRO MUFFLER FORM MARKETING LINK 

Linstedt, Sharon 

Buffalo News (Buffalo, NY, US) pA.10 
PUBL DATE: 990123 
WORD COUNT: 2 95 

DATELINE: Rochester, NY, US, Middle Atlantic 
TEXT: 

...save on automotive items. The Rochester-based food company has an 
existing relationship with Valvoline Instant Oil Change to offer 
savings linked to the 10 -year-old loyalty shopping program . 

Wegmans estimates that its customers have saved over $4.5 million at 
Valvoline using their. . . 



20/3, K/4 (Item 1 from file: 703) 

DIALOG (R) File 703: USA Today 

(c) 2004 USA Today. All rts. reserv. 
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08593865 

Price wars enlist spies 

USA TODAY (US) - THURSDAY March 20, 1997 
By: Chris Woodyard 

Edition: FINAL Section: MONEY Page: 01B 
Word Count: 12 91 

...Minneapolis-based chain with 272 stores, uses one of the industry's most 
aggressive comparative shopping programs . Store fliers boast, ""Secret 
shoppers check the competition every day. • ' 

Price changes get reported immediately . But if a merchandise 

reorganization or wholesale price drop in a category are afoot, Johnson. . . 



20/3, K/5 (Item 1 from file: 704) 

DIALOG (R) File 704 : (Portland) The Oregonian 
(c) 2004 The Oregonian. All rts. reserv. 

10014059 
TEST CALL-IN 

Oregonian (PO) - Thursday, January 14, 1999 
Edition: SUNRISE Section: SOUTH ZONER Page: B02 
Word Count : 4 95 

TEXT: 

...19 at John Inskeep Environmental Learning Center, 19600 S. Molalla Ave. 

Instructor Diana Kirk will offer tips on lifestyle changes such as 
cooperative buying programs , alternative transportation and organic 
gardening. The cost is $10. Call 657-6958, Ext. 2351. 

Art display. . . 
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Set Items Description 

51 17 94 8 (COMPETITIVE OR COUNTER) () (OFFER? ? OR BID???) OR COUNTERO- 

FFER? ? 

52 57539 (SHOP OR SHOPPING OR BUY OR BUYING) (2N) (CART? ? OR BASKET? 

? OR AGENT? ? OR SPIDER? ? OR TOOL OR UTILITY OR BROWSER? ? OR 
PROGRAM? ? OR SCRIPT? ? OR APPLICATION? ? OR SOFTWARE? ? OR - 
SERVLET? ? OR SHOPBOT? ? OR ELECTRONIC () CATALOG) 

53 446235 VIRTUAL OR UNIVERSAL 

54 1969830 DETACH? OR SEPARAT? OR DISENGAG? OR DISCONNECT? OR SPLIT? - 

OR UNCOUPL? OR BREAK () (OFF OR AWAY) 

55 4197082 MOBILE OR PORTABLE OR MOVABLE OR PORTATIVE OR TRANSPORTABLE 

OR TAKE (1W) WITH OR FLUID OR FREE OR LIQUID OR CARRIED OR MIG- 
RANT OR MIGRATORY 

56 3824884 AUTOMAT? OR SELECTIVELY OR DYNAMIC? OR REAL () TIME OR REALT- 

IME OR IMMEDIATE? OR INSTANT? OR INTERACTIV? OR ITERAT? OR MO- 
DIFIABL? OR 0N(1W)FLY OR FLEXIB? OR ADAPTABL? OR ALTERABL? OR 
ALTERNAT? OR CHANGEABL? OR CONVERTIBL? OR AD JUS TAB L? 

57 8320869 UPDAT??? OR CHANG??? OR COMPAR??? OR COMPARISON OR ADJUSTM- 

ENT OR ADJUST??? OR ALTER??? OR CONVERT??? OR MODIF???? OR RE- 
DUC??? OR REFRESH OR RENEWED OR REPLACE 

58 11178286 PRICE OR PRICES OR PRICING OR COST OR COSTS OR AMOUNT? ? OR 

TOTAL? ? OR OFFER? ? OR BID? ? OR DEAL OR FIGURE OR SUM 

59 152968 (E OR ELECTRONIC OR ONLINE OR ON()LINE OR INTERNET) (W) (COM- 

MERCE OR SHOPPING OR RETAIL OR BUSINESS) 

510 7 S1(10N)S2 

51 1 6 RD (unique items ) 

512 5 Sll NOT PY>2001 

File 47:Gale Group Magazine DB(TM) 1959-2004/Sep 15 

(c) 2004 The Gale group 
File 570:Gale Group MARS (R) 1984-2004/Sep 15 

(c) 2004 The Gale Group 
File 635:Business Dateline (R) 1985-2004/Sep 15 

(c) 2004 ProQuest Inf o&Learning 
File 476 : Financial Times Fulltext 1982 -2004/Sep 15 

(c) 2004 Financial Times Ltd 
File 477: Irish Times 1999-2004/Sep 15 

(c) 2004 Irish Times 
File 710 :Times/Sun. Times (London) Jun 1988-2004/Sep 14 

(c) 2004 Times Newspapers 
File 711: Independent (London) Sep 1988-2004/Sep 15 

(c) 2004 Newspaper Publ . PLC 
File 756 : Daily /Sunday Telegraph 2000 -2004/Sep 15 

(c) 2004 Telegraph Group 
File 757:Mirror Publications/Independent Newspapers 2000-2004/Sep 15 

(c) 2004 

File 387:The Denver Post 1994 -2004/Sep 14 

(c) 2004 Denver Post 
File 471:New York Times Fulltext 90-Day 2004/Sep 15 

(c) 2004 The New York Times 
File 492:Arizona Repub/Phoenix Gaz 19862002/Jan 06 

(c) 2002 Phoenix Newspapers 
File 494 :St LouisPost-Dispatch 1988-2004/Sep 13 

(c) 2004 St Louis Post-Dispatch 
File 498:Detroit Free Press 1987-2004/Sep 02 

(c) 2004 Detroit Free Press Inc. 
File 631:Boston Globe 1980-2004/Sep 14 

(c) 2004 Boston Globe 
File 633: Phil. Inquirer 1983 -2004/Sep 14 

(c) 2004 Philadelphia Newspapers Inc 
File 63 8 :Newsday/New York Newsday 1987-2004/Sep 15 

(c) 2004 Newsday Inc. 
File 640:San Francisco Chronicle 1988-2004/Sep 15 

(c) 2004 Chronicle Publ. Co. 
File 641:Rocky Mountain News Jun 1989-2004/Sep 14 

(c) 2 004 Scripps Howard News 
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File 702:Miami Herald 1983 -2004/Sep 14 

(c) 2004 The Miami Herald Publishing Co. 
File 703:USA Today 1989-2004/Sep 14 

(c) 2004 USA Today 
File 704 : (Portland) The Oregonian 1989-2004/Sep 13 

(c) 2004 The Oregonian 
File 713: Atlanta J/ Const. 1989-2004/Sep 12 

(c) 2004 Atlanta Newspapers 
File 714 : (Baltimore) The Sun 1990-2004/Aug 27 

(c) 2004 Baltimore Sun 
File 715 rChristian Sci.Mon. 1989-2004/Sep 15 

(c) 2004 Christian Science Monitor 
File 725 : (Cleveland) Plain Dealer Aug 1991-2004/Sep 14 

(c) 2004 The Plain Dealer 
File 735 :St. Petersburg Times 1989- 2004/Sep 12 

(c) 2004 St. Petersburg Times 
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12/3, K/l (Item 1 from file: 570) 

DIALOG (R) File 570:Gale Group MARS (R) 
(c) 2004 The Gale Group. All rts. reserv. 

01906876 Supplier Number: 61969927 (USE FORMAT 7 FOR FULLTEXT) 
Choose Me. (Brief Article) (Statistical Data Included) 

Mack, Ann M . 

Brandweek, v41, nl5, pi 06 
April 10, 2000 
ISSN: 1064-4318 

Language: English Record Type: Fulltext 
Article Type: Brief Article Statistical Data Included 
Document Type: Magazine/ Journal ; Trade 
Word Count : 761 

... the competitor's offer or continues with the original transaction. 

If the customer accepts the counter offer , the iChoose saving alert 
transfers the shopping cart items to the competitor's order page, along 
with the customer's information such as... 



12/3,K/2 (Item 2 from file: 570) 

DIALOG (R) File 570: Gale Group MARS (R) 
(c) 2004 The Gale Group. All rts. reserv. 

01904035 Supplier Number: 61893962 (USE FORMAT 7 FOR FULLTEXT) 
Choose Me. (IChoose alerts e- shoppers to better offers) (Brief 
Article) (Statistical Data Included) 

Mack, Ann M. 

MEDIAWEEK, vlO, nl5, pl22 
April 10, 2000 
ISSN: 1055-176X 

Language: English Record Type: Fulltext 
Article Type: Brief Article Statistical Data Included 
Document Type: Magazine/ Journal ; Academic 
Word Count : 761 

... the competitor's offer or continues with the original transaction. 

If the customer accepts the counter offer , the iChoose saving alert 
transfers the shopping cart items to the competitor's order page, along 
with the customer's information such as... 



12/3, K/3 (Item 1 from file: 635) 

DIALOG (R) File 635:Business Dateline (R) 
(c) 2004 ProQuest Inf o&Learning . All rts. reserv. 

2059919 52545023 

UTILITY.COM OFFERS 20% POWER DISCOUNT RATE CUT DOUBLES RIVALS 1 OFFER TO 
CUSTOMERS 

Howe, Peter J 
Boston Globe pE.5 
Apr 11, 2000 
WORD COUNT: 54 0 

DATELINE: Boston Massachusetts, Cambridge Massachusetts 
TEXT: 

...Co., of Atlanta, a major New England plant owner and power broker, 
to produce or buy power for Utility .com customers. 

"It's certainly the best competitive offer that I've seen in 
Massachusetts to date," said Ethan Cohen, a retail energy analyst... 



12/3, K/4 (Item 1 from file: 631) 
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DIALOG (R) File 631: Boston Globe 

(c) 2004 Boston Globe. All rts . reserv. 

10602111 

UTILITY.COM OFFERS 20% POWER DISCOUNT RATE CUT DOUBLES RIVALS 1 OFFER TO 
CUSTOMERS 

Boston Globe (BG) - Tuesday, April 11, 2000 
By: Peter J. Howe, Globe Staff 
Edition: THIRD Section: Business Page: E5 
Word Count: 54 9 

... Co., of Atlanta, a major New England plant owner and power broker, to 
produce or buy power for Utility .com customers. 

"It's certainly the best competitive offer that I've seen in 

Massachusetts to date," said Ethan Cohen, a retail energy analyst... 



12/3, K/5 (Item 1 from file: 640) 

DIALOG (R) File 640: San Francisco Chronicle 
(c) 2004 Chronicle Publ . Co. All rts. reserv. 

11105077 

PG&E TOOK HARD LINE, DOOMING STATE TALKS SECRET PLAN SHOWS UTILITY 
DEMANDED LESS REGULATION 

San Francisco Chronicle (SF) - SUNDAY, April 15, 2001 
By: David Lazarus, Chronicle Staff Writer 
Edition: FINAL Section: NEWS Page: Al 
Word Count: 1,52 3 

...of refusal if the state ever chose to sell off the power lines, allowing 
the utility to buy back the system without competitive offers . 

"It is ludicrous to suggest that this document caused the negotiations to 
break down, " said. . . 
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Set Items Description 

51 37578 (COMPETITIVE OR COUNTER) () (OFFER? ? OR BID???) OR COUNTERO- 

FFER? ? 

52 149375 (SHOP OR SHOPPING OR BUY OR BUYING) (2N) (CART? ? OR BASKET? 

? OR AGENT? ? OR SPIDER? ? OR TOOL OR UTILITY OR BROWSER? ? OR 
PROGRAM? ? OR SCRIPT? ? OR APPLICATION? ? OR SOFTWARE? ? OR - 
SERVLET? ? OR SHOPBOT? ? OR ELECTRONIC () CATALOG) 

53 1413168 VIRTUAL OR UNIVERSAL 

54 3586469 DETACH? OR SEPARAT? OR DISENGAG? OR DISCONNECT? OR SPLIT? - 

OR UNCOUPL? OR BREAK () (OFF OR AWAY) 

55 8467977 MOBILE OR PORTABLE OR MOVABLE OR PORTATIVE OR TRANSPORTABLE 

OR TAKE (1W) WITH OR FLUID OR FREE OR LIQUID OR CARRIED OR MIG- 
RANT OR MIGRATORY 

56 12220487 AUTOMAT? OR SELECTIVELY OR DYNAMIC? OR REAL () TIME OR REALT- 

IME OR IMMEDIATE? OR INSTANT? OR INTERACTIV? OR ITERAT? OR MO- 
DIFIABL? OR 0N(1W)FLY OR FLEXIB? OR ADAPTABL? OR ALTERABL? OR 
ALTERNAT? OR CHANGEABL? OR CONVERTIBL? OR AD JUS TAB L? 

57 19214855 UPDAT??? OR CHANG??? OR COMPAR??? OR COMPARISON OR ADJUSTM- 

ENT OR ADJUST??? OR ALTER??? OR CONVERT??? OR MODIF???? OR RE- 
DUC??? OR REFRESH OR RENEWED OR REPLACE 

58 2302842 S7 (3N) (PRICE OR PRICES OR PRICING OR COST OR COSTS OR AMO- 

UNT? ? OR TOTAL? ? OR OFFER? ? OR BID? ? OR DEAL OR FIGURE OR 
SUM) 

59 1767617 (E OR ELECTRONIC OR ONLINE OR ON () LINE OR INTERNET) (W) (COM- 

MERCE OR SHOPPING OR RETAIL OR BUSINESS) 

510 7 S1(10N)S2 

511 3 RD (unique items) 

512 3 Sll NOT PY>2001 

513 889 S2(10N)S8 

514 84 S13(10N)S6 

515 3 S14(10N) (S5 OR S3) 

516 1 RD (unique items) 

517 1 S16 NOT PY>2001 

518 0 S14(10N) (S3 OR S4) 

519 15343 S9(10N)S8 

520 1280 *deleted* S19(10N)S6 

521 7709 S9(5N)S8 

522 343 S21(5N)S6 

523 0 S22(10N) (S4 OR S3) 

524 36 S22 AND S4 

525 36 S24 (S) (S4 OR S3) 

526 0 S25 (ION) S5 

527 1 S25(S)S5 

528 21 S25 AND S5 

S2 9 7 RD (unique items) 

S30 5 S29 NOT PY>2001 

o 



File 624 :McGraw-Hill Publications 1985-2004/Sep 14 

(c) 2004 McGraw-Hill Co. Inc 
File 20:Dialog Global Reporter 1997-2004/Sep 15 

(c) 2004 The Dialog Corp. 
File 275:Gale Group Computer DB(TM) 1983 -2004/Sep 15 

(c) 2004 The Gale Group 
File 621:Gale Group New Prod . Annou . (R) 1985-2004/Sep 15 

(c) 2004 The Gale Group 
File 636:Gale Group Newsletter DB (TM) 1987 -2004/Sep 15 

(c) 2004 The Gale Group 
File 16:Gale Group PROMT (R) 1990-2004/Sep 15 

(c) 2004 The Gale Group 
File 160:Gale Group PROMT (R) 1972-1989 

(c) 1999 The Gale Group 
File 148:Gale Group Trade & Industry DB 1976-2004/Sep 15 

(c)2004 The Gale Group 
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30/3,K/l (Item 1 from files 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

16305471 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

ANXeBusiness Corp and Peregrine Systems (R) Launch New B2B E- Commerce 
Solution on ANX(R) Network 

PR NEWSWIRE 
April 23, 2001 

JOURNAL CODE: WPRW LANGUAGE: English RECORD TYPE : FULLTEXT 
WORD COUNT: 1126 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

... operates the ANX(R) network, which is one of the world's largest 

multi -provider Virtual Private Networks (VPN) . Today a collaborative 
community of more than 850 organizations uses ANX ( R . . . 

... rubber, high-tech and manufacturing. The ANX (R) network, (a TCP/IP 
network that is separate from the public Internet utilizing a secured 
bandwidth), is provided and managed by multiple world... 

. . . services and resources from a portal accessed at a desktop computer or 
an array of mobile devices. Peregrine's E-Markets Group (EMG) takes to 
market a digital business offering B2B. . . 



30/3, K/2 (Item 2 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

15941198 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

MARIMBA: Marimba modularises and significantly enhances Castanet and 
Timbale product lines; New "change management" product family gives 
customers increased flexibility 

M2 PRESSWIRE 
April 02, 2001 

JOURNAL CODE: WMPR LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 14 86 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

. . .has modularised its existing Castanet and Timbale technologies into 
three product families: Server Management, Desktop/ Mobile Management, and 
Embedded Management. Marimba also today announced significant new product 
enhancements that will include... 

detailed system information to IT departments for tracking server 
hardware and software configurations 

Desktop and Mobile Management Product Family 

The desktop and mobile management product family enables enterprises 
to gain tighter control over desktops, laptops, and mobile systems. This 
product family provides IT professionals with the ability to deliver, 
update, manage, and. . . 

. . . are constantly updated with new features and data. The foundation for 
Marimba's desktop and mobile management solution is the Infrastructure 
module. It is complemented by the Software Distribution, Inventory 
Management . . . 



... desktop and server technologies, 
functionality that the desktop and 
provides for Windows 2 000 environments, 
to. . . 



In addition to the existing robust 
mobile management product family, 
the new features that Marimba plans 



. . . Instrumentation (WMI) data to provide detailed system information to IT 
departments for tracking desktop and mobile hardware and software 
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configurations. WMI support will be delivered in Q2 of 2001. 

* Extended support . . . 
. . . allow corporations to purchase and implement an end-to-end solution for 
managing desktops, laptops, mobile systems and PDAs. PDA management 
support will be delivered in Q3 of 2001 

Embedded Management . . . 

...further information on pricing and availability, please call +44 118 949 
7060 

Please see two separate press releases also issued today: "Marimba 
Brings Internet Expertise to the Systems Management Market; Launches... 



30/3, K/3 (Item 3 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts . reserv. 

15937714 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

Marimba Modularizes and Significantly Enhances Castanet and Timbale Product 
Lines ; New " "Change Management 1 • Product Family Gives Customers 
Increased Flexibility 

BUSINESS WIRE 
April 02, 2001 

JOURNAL CODE: WBWE LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 1052 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

... its existing Castanet (R) and Timbale (TM) technologies into three 
product families: Server Management, Desktop/ Mobile Management, and 
Embedded Management. Marimba also today announced significant new product 
enhancements that will include. . . 
detailed system 

information to IT departments for tracking server hardware 

and software configurations 

-- Desktop and Mobile Management Product Family 

The desktop and mobile management product family enables enterprises 
to gain tighter control over desktops, laptops, and mobile systems. This 
product family provides IT professionals with the ability to deliver, 
update , manage , and . . . 

... are constantly updated with new features and data. The foundation for 
Marimba ! s desktop and mobile management solution is the Infrastructure 
module. It is complemented by the Software Distribution, Inventory 
Management . . . 



... desktop and server technologies, 
functionality that the desktop and 
provides for Windows 2000 environments, 
to. . . 



In addition to the existing robust 
mobile management product family 
the new features that Marimba plans 



...Instrumentation (WMI) data to provide detailed system 

information to IT departments for tracking desktop and 
mobile hardware and software configurations. WMI support 
will be delivered in Q2 of 2001. 
- - Extended support . . . 

...allow corporations to purchase and 

implement an end- to- end solution for managing desktops, 
laptops, mobile systems and PDAs. PDA management support 
will be delivered in Q3 of 2001. 
Embedded Management. . . 

. . . For further information on pricing and availability, please call 
888/800-5444 . 

Please see two separate press releases also issued today: "Marimba 
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Brings Internet Expertise to the Systems Management Market; Launches. 



30/3, K/4 (Item 4 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

08581081 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

Citibank Adds New Merchants, Shopping Services to CitiPlaza Online Shopping 
Portal 

PR NEWSWIRE 
December 06, 1999 

JOURNAL CODE: WPRW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 501 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

... partners, and their related offers, include the following: -- 
Art.com, 15% off any order, plus free shipping on all orders above $100 
Beyond.com, $10 off any purchase -- Bigstar, $10 off... 
purchase and free shipping and handling 

iBaby.com, $15 off any purchase of $75 or more 

Sheraton Hotels and Resorts, Sheraton Endless Weekend promotion -- 
Time Inc. Newsstand, 2 free months magazine subscription wine.com, $15 
off any order of $35 or more 
CitiPlaza also. . . 

. . .want to shop online. " 

CitiPlaza was recently launched in conjunction with Citibank 
ClickCredit --a new, separate line of credit to be used exclusively for 
online purchases. ClickCredit is available in two... 



30/3, K/5 (Item 1 from file: 148) 

DIALOG (R) File 148: Gale Group Trade & Industry DB 
(c)2004 The Gale Group. All rts. reserv. 

10825039 SUPPLIER NUMBER: 53904938 (USE FORMAT 7 OR 9 FOR FULL TEXT) 

NRF covers gamut of themes from globalization to Internet. (National Retail 
Federation convention and exposition) 

CRAIG, TIM 

Discount Store News, 4(1) 
Feb 8, 1999 

ISSN: 0012-3587 LANGUAGE: English RECORD TYPE: Fulltext 

WORD COUNT: 1213 LINE COUNT: 00102 

marquee themes that have recurred throughout the '90s, the docket 
for this year's event carried high-profile speakers addressing issues 
from globalization to future leadership. In addition, the underlying theme 



. . .traditional retail subjects such as "The Art of Negotiating Between 
Retailer and Supplier" or as separate topics of discussion altogether, as 
in "How E-business Can Benefit the Retailer's Operating... 
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Set Items Description 

51 37578 (COMPETITIVE OR COUNTER) () (OFFER? ? OR BID???) OR COUNTERO- 

FFER? ? 

52 149375 (SHOP OR SHOPPING OR BUY OR BUYING) (2N) (CART? ? OR BASKET? 

? OR AGENT? ? OR SPIDER? ? OR TOOL OR UTILITY OR BROWSER? ? OR 
PROGRAM? ? OR SCRIPT? ? OR APPLICATION? ? OR SOFTWARE? ? OR - 
SERVLET? ? OR SHOPBOT? ? OR ELECTRONIC () CATALOG) 

53 1413168 VIRTUAL OR UNIVERSAL 

54 3586469 DETACH? OR SEPARAT? OR DISENGAG? OR DISCONNECT? OR SPLIT? - 

OR UNCOUPL? OR BREAK () (OFF OR AWAY) 

55 8467977 MOBILE OR PORTABLE OR MOVABLE OR PORTATIVE OR TRANSPORTABLE 

OR TAKE (1W) WITH OR FLUID OR FREE OR LIQUID OR CARRIED OR MIG- 
RANT OR MIGRATORY 

56 12220487 AUTOMAT? OR SELECTIVELY OR DYNAMIC? OR REAL () TIME OR REALT- 

IME OR IMMEDIATE? OR INSTANT? OR INTERACTIV? OR ITERAT? OR MO- 
DIFIABL? OR 0N(1W)FLY OR FLEX IB? OR ADAPTABL? OR ALTERABL? OR 
ALTERNAT? OR CHANG EABL? OR CONVERT I BL ? OR AD JUS TAB L? 

57 19214 855 UPDAT??? OR CHANG??? OR COMPAR??? OR COMPARISON OR ADJUSTM- 

ENT OR ADJUST??? OR ALTER??? OR CONVERT??? OR MODIF???? OR RE- 
DUC??? OR REFRESH OR RENEWED OR REPLACE 

58 2302842 S7 (3N) (PRICE OR PRICES OR PRICING OR COST OR COSTS OR AMO- 

UNT? ? OR TOTAL? ? OR OFFER? ? OR BID? ? OR DEAL OR FIGURE OR 
SUM) 

59 1767617 (E OR ELECTRONIC OR ONLINE OR ON()LINE OR INTERNET) (W) (COM- 

MERCE OR SHOPPING OR RETAIL OR BUSINESS) 

510 7 S1(10N)S2 

511 3 RD (unique items) 

512 3 Sll NOT PY>2001 

513 889 S2(10N)S8 

514 84 S13(10N)S6 

515 3 S14(10N) (S5 OR S3) 

516 1 RD (unique items) 

517 1 S16 NOT PY>2001 
? 

File 624 :McGraw-Hill Publications 1985-2004/Sep 14 

(c) 2004 McGraw-Hill Co. Inc 
File 20:Dialog Global Reporter 1997 -2004/Sep 15 

(c) 2004 The Dialog Corp. 
File 275:Gale Group Computer DB (TM) 1983 -2004/Sep 15 

(c) 2 004 The Gale Group 
File 621:Gale Group New Prod.Annou. (R) 1985-2004/Sep 15 

(c) 2 004 The Gale Group 
File 636:Gale Group Newsletter DB (TM) 1987 -2004/Sep 15 

(c) 2004 The Gale Group 
File 16:Gale Group PROMT (R) 1990 -2004/Sep 15 

(c) 2004 The Gale Group 
File 160:Gale Group PROMT (R) 1972-1989 

(c) 1999 The Gale Group 
File 148:Gale Group Trade & Industry DB 1976-2004/Sep 15 

(c)2004 The Gale Group 
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17/3, K/l (Item 1 from file: 621) 

DIALOG(R) File 621:Gale Group New Prod.Annou. (R) 
(c) 2004 The Gale Group. All rts. reserv. 

01882219 Supplier Number: 54705985 (USE FORMAT 7 FOR FULLTEXT) 
my Simon Brings Online Comparison Shopping to Shoppers on the Go Via 3Com 1 
Palm VII (TM) Organizer* 

PR Newswire, p6461 
May 24 , 1999 

Language: English Record Type: Fulltext 
Document Type: Newswire; Trade 
Word Count: 401 

like the Palm VII organizer will allow consumers to shop and 
compare prices anywhere, anytime. Portable , instant access to 
comprehensive product availability and price information will forever 
change the way people shop." 

Using the mySimon shopping application Palm VII users will be 
able to search for goods in more than 15 distinct... 
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Set Items Description 

51 11327 (COMPETITIVE OR COUNTER) () (OFFER? ? OR BID???) OR COUNTERO- 

FFER? ? 

52 42349 (SHOP OR SHOPPING OR BUY OR BUYING) (2N) (CART? ? OR BASKET? 

? OR AGENT? ? OR SPIDER? ? OR TOOL OR UTILITY OR BROWSER? ? OR 
PROGRAM? ? OR SCRIPT? ? OR APPLICATION? ? OR SOFTWARE? ? OR - 
SERVLET? ? OR PLUG () IN? ?) 

53 2517 SHOPBOT? ? OR ELECTRONIC () CATALOG 

54 400742 VIRTUAL OR UNIVERSAL 

55 907477 DETACH? OR SEPARAT? OR DISENGAG? OR DISCONNECT? OR SPLIT? - 

OR UNCOUPL? OR BREAK () (OFF OR AWAY) 

56 2165896 MOBILE OR PORTABLE OR MOVABLE OR PORTATIVE OR TRANSPORTABLE 

OR TAKE (1W) WITH OR FLUID OR FREE OR LIQUID OR CARRIED OR MIG- 
RANT OR MIGRATORY 

57 3092424 AUTOMAT? OR SELECTIVELY OR DYNAMIC? OR REAL () TIME OR REALT- 

IME OR IMMEDIATE? OR INSTANT? OR INTERACTIV? OR ITERAT? OR MO- 
DIFIABL? OR 0N(1W)FLY OR FLEXIB? OR ADAPTABL? OR ALTERABL? OR 
ALTERNAT? OR CHANG EABL? OR CONVERT I B L ? OR AD JUS TAB L? 

58 4999883 UPDAT??? OR CHANG??? OR COMPAR??? OR COMPARISON OR ADJUSTM- 

ENT OR ADJUST??? OR ALTER??? OR CONVERT??? OR MODIF???? OR RE- 
DUC??? OR REFRESH OR RENEWED OR REPLACE 

59 7051598 PRICE OR PRICES OR PRICING OR COST OR COSTS OR AMOUNT? ? OR 

TOTAL? ? OR OFFER? ? OR BID? ? OR DEAL OR FIGURE OR SUM 

510 4907016 HOST? ? OR MERCHANT? OR SELLER? OR RETAILER? OR MANUFACTUR- 

ER? OR TRADER? OR SUPPLIER? OR VENDOR? OR DEALER? OR SITE? ? - 
OR WEBSITE? ? OR WEB () SITE? ? OR WEBPAGE? ? OR WEB () PAGE? ? 

511 5914103 FIRST OR INITIAL OR MAIN OR ORIGINAL OR STARTER OR STARTING 

OR PRIMARY OR EARLIER OR BEGINNING 

512 6889652 ALTERNATIVE OR OTHER OR ANOTHER OR DIFFERENT OR SECOND OR - 

RIVAL 
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DIALOG (R) File 15 : ABI/ Inform (R) 

(c) 2004 ProQuest Inf o&Learning. All rts. reserv. 

02137915 69435067 

VARStreet offers product for free 

Campbell, Scott 

Cm n935 PP : 84 Mar 5, 2001 
JRNL CODE: CRN 
WORD COUNT: 370 

ABSTRACT: VARStreet plans to give away its eBusiness Workplace Express 
Web-based price - comparison and buying tool , featuring realtime 
pricing and availability from five distributors, electronic quoting and 
some sales order management functions, for free . Extended capabilities, 
for $99 per month, include Web storefront creation and hosting. Previously, 
VARStreet, Santa... 

...TEXT: price-comparison and buying tool. 

VARStreet plans to give away its eBusiness Workplace Express, featuring 
realtime pricing and availability from five distributors, electronic 
quoting and some sales order management functions, for free . Extended 
capabilities, for $99 per month, include Web storefront creation and 
hosting. Previously, VARStreet, Santa. . . 



23/3, K/2 (Item 1 from file: 9) 

DIALOG (R) File 9: Business & Industry (R) 
(c) 2004 The Gale Group. All rts. reserv. 

3070339 Supplier Number: 03070339 (USE FORMAT 7 OR 9 FOR FULLTEXT) 
VARSTREET OFFERS PRODUCT FOR FREE Tool permits ordering, price 
comparisons 

(VARStreet plans to give away its eBusiness Workplace Express) 

Computer Reseller News, p 84 
March 05, 2001 

DOCUMENT TYPE: Journal ISSN: 0893-8377 (United States) 
LANGUAGE: English RECORD TYPE: Fulltext 
WORD COUNT: 3 06 

TEXT: 

. . .price -comparison and buying tool. 

VARStreet plans to give away its eBusiness Workplace Express, featuring 
realtime pricing and availability from five distributors, electronic 
quoting and some sales order management functions, for free . Extended 
capabilities, for $99 per month, include Web storefront creation and 
hosting. Previously, VARStreet, Santa. . . 



23/3, K/3 (Item 1 from file: 613) 

DIALOG (R) File 613: PR Newswire 

(c) 2004 PR Newswire Association Inc. All rts. reserv. 

00490500 20010109LATU035 (USE FORMAT 7 FOR FULLTEXT) 
Smith Micro's Webcatalog to Support Mac OS X 

PR Newswire 

Tuesday, January 9, 2001 08:03 EST 

JOURNAL CODE: PR NEWSWIRE, INTERACTIVE CONNECTION LANGUAGE: ENGLISH 
RECORD TYPE: FULLTEXT 
DOCUMENT TYPE: NEWSWIRE 
WORD COUNT: 775 

. . .non-commerce-related features 
without low- level coding. 



JMB September 15, 2004 



WebCatalog's StoreBuilder Wizard enables users to instantly create 
shopping cart functionality, upload graphics, edit product placement, 
change 

pricing information, add product options such as size and color, alter 
the 

look and feel of... 

. . .Novices can build online stores 

with no programming, and more experienced designers can use the free 
extensions offered for Macromedia ! s Dreamweaver HTML Editor to ease custom 
development of more complex. . . 



23/3, K/4 (Item 1 from file: 813) 

DIALOG (R) File 813: PR Newswire 

(c) 1999 PR Newswire Association Inc. All rts . reserv. 
1256876 DAM007 

Apartments For Rent (R) Online Implements Expanded On-Line Distribution & 
Electronic Commerce Capabilities with InfoSpace 

DATE: April 13, 1998 09:00 EDT WORD COUNT: 607 

. . . This growth is a result of popularity, new services and additional 
partners. InfoSpace recently launched free real-time quotes to the masses 
and The Ultimate Product Search, a powerful search and shopping agent 
that allows consumers to instantly find and compare product pricing 
information before making the buying decision. InfoSpace is continually 
adding content and forging partnerships with. . . 



23/3, K/5 (Item 2 from file: 813) 

DIALOG (R) File 813: PR Newswire 

(c) 1999 PR Newswire Association Inc. All rts. reserv. 
1236545 SFTU021 

InfoSpace Crosses 115 Million Page Views in January I 

DATE: March 3, 1998 08:31 EST WORD COUNT: 678 

. . . This growth is a result of popularity, new services and additional 
partners. InfoSpace recently launched free real-time quotes to the masses 
and The Ultimate Product Search, a powerful search and shopping agent 
that allows consumers to instantly find and compare product pricing 
information before making the buying decision. InfoSpace is continually 
adding content and forging partnerships with. . . 
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29/3, K/l (Item 1 from file: 15) 

DIALOG (R) File 15 :ABI/ Inform (R) 

(c) 2004 ProQuest Inf o&Learning . All rts. reserv. 
01579635 02-30624 

Microsoft provides Office 97 add-ons 

Burke, Steven 

Computer Reseller News n775 PP: 111-113 Feb 9, 1998 
ISSN: 0893-8377 JRNL CODE: CRN 
WORD COUNT: 852 

...TEXT: new standard for service-based electronic commerce," which moves 
beyond "mere promotion and transaction-based E - commerce to a free, 
postsales service model," Price said. Besides software updates , the 
site includes interactive tutorials, help files and Office 97 tips. 
Microsoft plans to provide new weekly updates to the site. Microsoft 
established a separate 30 -person development team six months ago and 
chartered it by developing Office add-ons... 



29/3, K/2 (Item 1 from file: 610) 

DIALOG (R) File 610: Business Wire 
(c) 2004 Business Wire. All rts. reserv. 

00611928 20011030303B4729 (USE FORMAT 7 FOR FULLTEXT) 

AeA Classic 2001 Presenter Profiles for Session 2 and Special Presenters; 
Premier Financial Conference to be held Nov. 4-7 in San Diego 

Business Wire 

Tuesday, October 30, 2001 12:57 EST 

JOURNAL CODE: BW LANGUAGE: ENGLISH RECORD TYPE: FULLTEXT 
DOCUMENT TYPE: NEWSWIRE 
WORD COUNT: 4, 678 

TEXT: 

...100 partners and 11,000 customers 

worldwide have built their businesses on the BEA WebLogic E - Business 
Platform, a flexible software infrastructure that reduces the 
complexity and costs of managing information across the value chain. 
With complete application management, portal, integration and Web. . .com 

Ibis Technology Corporation (Nasdaq : IBIS) is the world's leading 
provider of SIMOX-SOI ( Separation -by- Implanted -Oxygen 
Silicon-On-Insulator) wafers and equipment for the global 
semiconductor industry. Silicon. . . 



29/3, K/3 (Item 1 from file: 613) 

DIALOG (R) File 613: PR Newswire 

(c) 2004 PR Newswire Association Inc. All rts. reserv. 
00522910 20010227SFTU071 (USE FORMAT 7 FOR FULLTEXT) 

Digital River Selects Tibco Software's Real-Time Infrastructure Solutions; 
Bolsters Supplier -Enablement Capabilities 

PR Newswire 

Tuesday, February 27, 2001 06:00 EST 

JOURNAL CODE: PR LANGUAGE: ENGLISH RECORD TYPE: FULLTEXT 
DOCUMENT TYPE: NEWSWIRE 
WORD COUNT: 1,056 

TEXT: 

...commerce system. The combination of 

TIBCO' s e-business integration products and Digital River's e - commerce 
outsourcing services will help clients reduce costs and increase 
efficiencies 

by rapidly automating business integration processes, and extending 
seamless 

connectivity to their customers and trading partners. The integration... 
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. . .part 

of Digital River f s new Supplier Enablement offering, announced by the 
company 

in a separate release today. 

"Our clients are moving beyond a single, generally 
business- to -consumer , 
solution and. . . 



29/3, K/4 (Item 1 from file: 813) 

DIALOG (R) File 813: PR Newswire 

(c) 1999 PR Newswire Association Inc. All rts. reserv. 
1367950 DCF020 

NetAgent(TM) 2.0 Strengthens eShare's Lead in On-line Sales And Customer 
Service Software 

DATE: October 30, 1998 12:20 EST WORD COUNT: 810 

. . . The system also enables sales agents to support up to six customer 
transactions simultaneously via separate dialog windows. NetAgent (TM) 2.0 
drives direct cost savings by reducing expensive 1-800... 

... through automated Q&A sessions. According to Gartner Group, "there is a 
10 to 1 cost savings when comparing the Internet to phone-based 
customer care." 

"NetAgent enables our e - commerce customers to get answers in real 
time to questions they have about purchasing products," said Donna 
Iucolano, Vice President of Interactive Services... 
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33/3, K/l (Item 1 from file: 15) 

DIALOG (R) File 15 :ABI/ Inform (R) 

(c) 2004 ProQuest Inf o&Learning . All rts . reserv. 
01579635 02-30624 

Microsoft provides Office 97 add-ons 

Burke, Steven 

Computer Reseller News nllS PP: 111-113 Feb 9, 1998 
ISSN: 0893-8377 JRNL CODE: CRN 
WORD COUNT: 852 

...TEXT: no revenue to be realized through those products." 

Redmond-based Microsoft is touting the Office site as a "new standard for 
service -based electronic commerce, " which moves beyond "mere promotion and 
transaction-based E - commerce to a free , postsales service model," 
Price said. Besides software updates , the site includes interactive 
tutorials, help files and Office 97 tips. Microsoft plans to provide new 
weekly updates to the site . Microsoft established a separate 3 0 -person 
development team six months ago and chartered it by. . . 
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24/3, K/l (Item 1 from file: 15) 

DIALOG (R) File 15 :ABI/ Inform (R) 

(c) 2004 ProQuest Inf o&Learning . All rts . reserv. 

02113835 67432645 

Costs, costs & more costs 

Le vaux , Jane t Purdy 

World Trade vl4n2 PP: 42-44 Feb 2001 
ISSN: 1054-8637 JRNL CODE: WLD 
WORD COUNT: 1997 

...TEXT: software applications being marketed, ly Ariba Inc. of Mountain 
View, California. "People use Ariba [internet software ] applications to 
buy across borders in B2B e - commerce , " Anthos explains. "These tools 
let buyers see the total costs and compare their possible choices." 

At the Shopping Cart 

www.gczone . com 

Many businesses and consumers are... 



24/3, K/2 (Item 2 from file: 15) 

DIALOG (R) File 15 : ABI/Inf orm (R) 

(c) 2004 ProQuest Inf o&Learning . All rts. reserv. 

02082938 63011071 

Fireclick ignites Web shopping 

Jastrow, David 

Computer Reseller News n917 PP: 59-60 Oct 23, 2000 
ISSN: 0893-8377 JRNL CODE: CRN 
WORD COUNT: 673 

...TEXT: Web content has become more of a priority for many e-commerce 
sites looking to reduce the amount of visitors abandoning their online 
shopping carts before making purchases . 

Web merchants that fail to provide a positive Internet shopping experience 
this . . . 



24/3, K/3 (Item 3 from file: 15) 

DIALOG (R) File 15 : ABI/Inf orm (R) 

(c) 2004 ProQuest Inf o&Learning . All rts. reserv. 
01880132 05-31124 

New tool blocks wily e-comm hacker tricks 

Messmer, Ellen 

Network World vl6n35 PP: 15 Aug 30, 1999 
ISSN: 0887-7661 JRNL CODE: NWW 
WORD COUNT: 53 9 

...TEXT: identity and use someone else's account, for example. 

AppShield can also prevent hackers from changing prices on items added 
to e commerce shopping carts , something that can be surprisingly 

easy to do with the HTML tools that are part... 



24/3 / K/4 (Item 1 from file: 9) 

DIALOG (R) File 9: Business & Industry (R) 
(c) 2004 The Gale Group. All rts. reserv. 

2954630 Supplier Number: 02954630 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

FIRECLICK IGNITES WEB SHOPPING Developer launches ASP Web cashing 
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service 

(Fireclick's Net flame, ASP service, enables companies to download Web pages 
in anticipation of next click from user) 

Computer Reseller News, p 59 
October 23, 2000 

DOCUMENT TYPE: Journal ISSN: 0893-8377 (United States) 
LANGUAGE: English RECORD TYPE: Fulltext 
WORD COUNT: 639 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

TEXT: 

. . .Web content has become more of a priority for many e -commerce sites 
looking to reduce the amount of visitors abandoning their online 
shopping carts before making purchases. 

Web merchants that fail to provide a positive Internet shopping experience 
this. . . 



24/3, K/5 (Item 2 from file: 9) 

DIALOG (R) File 9: Business & Industry (R) 
(c) 2 004 The Gale Group. All rts. reserv. 

2945372 Supplier Number: 02945372 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

Brainrush invests $1 million in Astronest.com 

(Online game developer Astronest.com has received a $1 mil investment from 
Internet business incubator Brainrush; by end-2000 a Brainrush-led group 
will provide another $5 mil) 

Korea Economic Weekly, n 610, p N/A 
October 23, 2000 

DOCUMENT TYPE: Newsletter (South Korea) 
LANGUAGE: English RECORD TYPE: Fulltext 
WORD COUNT: 23 0 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

TEXT: 

Brainrush funded and incubated a famous venture called mySimon, an 
Internet shopping agent through which shoppers can compare prices 
of different vendors. The company was acquired by CNET in February this 
year for $700 . . . 



24/3,K/6 (Item 3 from file: 9) 

DIALOG (R) File 9: Business & Industry (R) 
(c) 2004 The Gale Group. All rts. reserv. 

2689640 Supplier Number: 02689640 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

LineOne/Obongo deal up a Companion offer 

(LineOne, Internet service provider, is teaming up with Obongo to offer ISP 
members access to online tool that can improve e- commerce) 

Precision Marketing, p 8 
January 10, 2 000 
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WORD COUNT: 201 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

TEXT: 

,..a powerful value -add for us," he says. 

"But it also helps online retailers by reducing the amount of abandoned 

shopping carts and making Internet shopping safe, convenient and 
easy," Chowdhury adds. 
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The partnership with Obongo comes at a time when. 
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Tracker: Lycos 

(Lycos' s avg daily page views hit 70 mil, its registered users come to 32.4 
mil and community membership hit 10 mil) 

New Media Investor, n 51, p 32 
August 25, 1999 

DOCUMENT TYPE: Newsletter ISSN: 1462-8856 (United Kingdom) 
LANGUAGE: English RECORD TYPE : Fulltext 
WORD COUNT: 501 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

TEXT: 

...ge, a web banner firm, AdOne, an aggregator of classified ads online and 
Frictionless , who offer online shopping comparison software . 
Mirae of Korea rolled out a joint venture fac the Lycos Korea portal, to 
provide . . . 
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E-Commerce: Battle For VARs CGA Computers Puts White Boxes Online 
(CGA Computers Inc is aiming at the online business of the 230,000-plus 
VARs that build unbranded computers) 
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December 21, 1998 
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...and $49 per month for maintaining the online configurator. For $149, 
resellers also get an electronic catalog for ordering components. 

CGA hosts the E - commerce site, updating product availability and 
price information in real-time. VARs can include a link to CGA's 
electronic-commerce application. . . 
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.eliminate technology obsolescence. 



Bluestone provides a comprehensive system with prewritten servlets for 
accelerating development and reducing costs . In addition to pre-built, 

e - commerce software components, such as shopping cart and credit 
processing, 

Bluestone provides connectors to Cybercash and Taxware, reducing the 
amount of 

software code KOCH must develop in-house. 

About KOCH Supplies Inc. 
KOCH Supplies Inc. . . 
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Leading Woodwork Manufacturer Selects Bluestone Software's B2C Platform; 
Bluestone *s Total -e-BusinessTM to Power New B2C Online Ordering System 
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...looking for a company with significant market share that would still 
be around after the e - business dust settles, " said Marcus Wright, vice 
president of administration and chief financial officer for States... 

...XML (extensible Markup Language). Bluestone ' s strict adherence 
to J2EE standards provides rapid application development, reduces 
development 

and deployment costs , arid avoids technology obsolescence. 

To meet its aggressive 90-day time-to-market goal, States... 
...is a pre-conf igured component stack that 

includes all the processing components required to conduct e - commerce 
via the 

Web, including user registration, content management, personalization, 

shopping cart , order tracking, credit processing, logistics, customer 
service , 
and marketing. 

"Total-e-B2C delivered all of... 
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...work environments, today announced the launch 

of the industry's most comprehensive business -to-business e - commerce 
software 

enabling customers to access a Web-based electronic catalog that will 
aim to 
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reduce the amount of time it takes to process an order by as much as 
70% 

compared to . . . 
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. . .information. 

About BuyWiz 

BuyWiz Inc., headquartered in New York City, takes the hassle out of 
online shopping by offering the Internet's first "universal shopping 
cart " for one -click buying, price tracking, and comparison shopping, 

giving consumers a smarter, faster and fun way to purchase goods on the 

Web . . . 
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...Onyx's customers. -- Trilogy 

-- Through Onyx Enterprise Portal, users can access 

Trilogy's industry- leading applications . Award-winning Buying Chain is 
an e - commerce application that automates the buying 

process and reduces purchasing costs . Industry- leading Selling Chain (R) 
applications, SC Config and SC Pricer allow the 

salesperson to. . . 
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Byline : 



Business Editors, High-Tech Writers 



..links to Cybermalls organized by both topic and 
geography. Shopping tools are added including an electronic 

shopping cart , the ability to compare prices instantly, and a 
variety of payment options. 

"Members-only" online coupons and special merchandising deals... 
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TELEVIDEO: TeleVideo Invests in a Hot New Online Shopping Solution 

September 22, 1998 

Byline: Business Editors/Technology Writers 

...Philip Hwang, TeleVideo Chairman 
and CEO. "By automatically searching the Web to find the best prices , 
mySimon will change the way people use the Internet to shop . 
Comparison shopping agents are the future of online commerce , and 
mySimon's advanced technology makes them an excellent investment." 
Founded in April 1998, mySimon. . . 
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RES INTERNATIONAL: RES Signs the National Bank of Canada for e- Commerce 

November 19, 1996 

Byline: Business Editors 

...Inc. is the first complete NET-based 

purchasing system that is independent of vendors. BAZAR offers 
comparison shopping by region and categories of products or services, 
electronic 1 shopping carts 1 that can be stored, and simple refreshing 

of prices and availability of goods. BAZAR has... 
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DIGITAL BUSINESS: Agents who sift the information overload: The wealth of 
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...has come as a surprise to many observers. This new generation of 
middlemen ranges from electronic shopping agents that compare 
prices and product features to find the best deal for buyers, to 
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information services that create. 
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...respond to documents (such as electronic purchase orders, 
invoices and shipping notices) , without having to buy or license 
software . 

This greatly reduces the cost and complexity of entry to electronic 
commerce . 

In addition, trading partner automation enables companies to automate the 
certification and enablement process and. . . 
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...Log in/Authentication 
-- Product search 

-- Seat/Work station configuration 
-- Security & data integrity 
Shopping cart 
comparison 

-- Government standard forms 
-- Order processing 
Order tracking 



- Group/Dept. purchases 

-- Bundle/Spot purchasing 

E - commerce transactions 
E-mail interface 

Price /Product 

Back-end integration 
- - Contract information 
-- Supply chain management... 



24/3, K/20 (Item 3 from file: 613) 

DIALOG (R) File 613: PR Newswire 

(c) 2004 PR Newswire Association Inc. All rts. reserv. 
00227277 199912 07SFTU019 (USE FORMAT 7 FOR FULLTEXT) 

eBoodle.Com Delivers a Complete Online Shopping Assistant/ Making Online 
Shopping Easy and More Cost Effective 

PR Newswire 

Tuesday, December 7, 1999 07:30 EST 

JOURNAL CODE: PR LANGUAGE: ENGLISH RECORD TYPE: FULLTEXT 
DOCUMENT TYPE: NEWSWIRE 
WORD COUNT: 710 

. . . e- commerce . " 

The proliferation of e-commerce sites and the hassles of finding 
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products 

and comparing prices can make online shopping difficult. Studies 
indicate that 

two-thirds of customers abandon their shopping carts mid-transaction 
(Forrester Research, 1999) . eBoodle.com offers a direct and comprehensive 
solution to these... 



JMB September 15, 2004 



Article View 



Page 1 



c3P rod ties t 



<K Back to Article View 



Databases selected: Multiple databases... 



What's New 



eBoodle.Com Delivers a Complete Online Shopping Assistant, Making Online 
Shopping Easy and More Cost Effective 

PR Newswire. New York: Dec 7, 1999. pg. 1 
People: John, Sandeep 



Dateline: 



California 



Publication title: 



PR Newswire. New York: Dec 7, 1999. pg. 1 



Source Type: 



Wire feed 



ProQuest document ID: 46913758 



Text Word Count 



712 



Article URL: 



http://gateway.proquest.com/openuri?uri_ver=Z39.88-2004&res_ 
dat=xri:pqd&rft_val_fmt=info:ofi/fmt:kev:mbc:joumal&genre^ 

rticle&rft - dat=xri:pqd:did=000000046913758&svc_dat=xri:pqil: fmt=text&req_dat=xri:pqil:pq_clntid=19649 



Abstract (Article Summary) 

MOUNTAIN VIEW, Calif., Dec. 7 /PRNewswire/ - eBoodle.com(TM), announced today it has delivered the web's most 
comprehensive online shopping assistant, now available on its web site, www.eBoodle.com. The company's eBoodle Bar, a 
downloadable plug-in that sits across the browser, helps consumers buy products on more than 25,000 web sites, compare prices, 
and receive cash back on purchases. It also contains a robust personal profile manager, which enables automatic form-filling, as 
well as transaction record keeping. No other offering matches eBoodle.com's range of features, functionality, or ability to leverage 
personal information. 

With this announcement, eBoodle.com also announces its board of directors and advisory board, which feature eBoodle.com co- 
founder, Dr. Anil Kamath; Oblix founder and chairman, Sandeep Johri; Invesco managing director, Parag Saxena; and Stanford 
University professor of Computer Science, Dr. Rajeev Motwani. eBoodle.com received its initial funding from Invesco and private 
investors in June 1999. 

"eBoodle.com puts the power back into the hands of online shoppers by giving them more complete product and pricing 
information and by dramatically simplifying the shopping process," said Sandeep Johri, founder and chairman, Oblix, Inc. 
"Revolutionary solutions such as eBoodle.com's will drive the rapid growth of consumer e-commerce." 
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MOUNTAIN VIEW, Calif., Dec. 7 /PRNewswire/ - eBoodle.com(TM), announced today it has delivered the web's most 
comprehensive online shopping assistant, now available on its web site, www.eBoodle.com. The company's eBoodle Bar, a 
downloadable plug-in that sits across the browser, helps consumers buy products on more than 25,000 web sites, compare prices, 
and receive cash back on purchases. It also contains a robust personal profile manager, which enables automatic form-filling, as 
well as transaction record keeping. No other offering matches eBoodle.com's range of features, functionality, or ability to leverage 
personal information. 

Backed by an executive team, board of directors, and advisory board that include premier technology and business professionals, 
eBoodle.com helps consumers make more informed online purchases in a marketplace where online shopping is expected to grow 
to $600 billion by 2002 (Forrester Research, 1999). 

With this announcement, eBoodle.com also announces its board of directors and advisory board, which feature eBoodle.com co- 
founder, Dr. Anil Kamath; Oblix founder and chairman, Sandeep Johri; Invesco managing director, Parag Saxena; and Stanford 
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University professor of Computer Science, Dr. Rajeev Motwani. eBoodle.com received its initial funding from Invesco and private 
investors in June 1999. 

"eBoodle.com puts the power back into the hands of online shoppers by giving them more complete product and pricing 
information and by dramatically simplifying the shopping process," said Sandeep Johri, founder and chairman, Oblix, Inc. 
"Revolutionary solutions such as eBoodle.conVs will drive the rapid growth of consumer e-commerce. n 

The proliferation of e-commerce sites and the hassles of finding products and comparing prices can make online shopping difficult. 
Studies indicate that two-thirds of customers abandon their shopping carts mid-transaction (Forrester Research, 1999). 
eBoodle.com offers a direct and comprehensive solution to these challenges with its product and store search feature, price 
comparison engine, cash-back award program, automatic form-filler, and transaction records management. 

"eBoodle.conVs comprehensive solution makes online shopping easy for everyone," said Dr. Anil Kamath, president and CEO, 
eBoodle.com. "We help consumers easily complete the purchase process on every e- commerce site available today and, through 
incentive programs, our shoppers can earn valuable cash-back awards on their purchases. eBoodle.com helps consumers 
navigate an increasingly overwhelming web marketplace and equips them with product knowledge and the confidence that they 
are getting the best values available." 

About the eBoodle.com Experience 

eBoodle.com is a complete solution that helps both new and experienced consumers effortlessly purchase merchandise from over 
25,000 online stores. With direct links to approximately 1,100 of the world's most prominent e- Tailers including Amazon, Bed & 
Bath, Borders, CDNow, Drugstore.com, FingerHut, eToys, JCrew, OfficeMax, PetStore, Priceline, SmarterKids.com, Staples, and 
ValueAmerica, eBoodle.com helps shoppers find products, compare prices, automatically fill order forms, and earn cash back 
through incentive and referral programs. eBoodle.com even manages a shopper's transaction history and vendor emails in one 
convenient location. Once a transaction is completed, eBoodle.com delivers a cash-back award to the shopper. Additionally, 
shoppers who join the eBoodle.com "Refer & Earn" program can receive extra cash-back awards, based on the purchases of 
those they have referred to the service. 

About eBoodle.com 

eBoodle.com provides a comprehensive online assistant through a downloadable agent that dramatically enhances the way 
individuals find and interact with web content and services. eBoodle.com is the first company of its kind to help online consumers 
quickly find merchandise, effectively compare prices for the best values available, and simplify the overall purchasing process. 
With eBoodle.com and the eBoodle Bar, online shoppers can more easily purchase merchandise from the more than 25,000 e- 
commerce sites available today. Supported by an executive team, board of directors, and advisory board that include premier 
technology and business professionals, eBoodle.com is poised for success in the explosive e- commerce marketplace that is 
expected to exceed $600 billion by 2002 (Forrester Research, 1999). 

Founded in June of 1999, eBoodIe.com is headquartered in Mountain View, California and is funded by Invesco and other private 
investors. For more information about eBoodle.com visit http://www.eBoodle.com, send email to info@eBoodle.com, or call 650- 
623- 0800. 

NOTE: eBoodle.com and the eBoodle.com logo are trademarks ofeBoodle.com in the United States and other countries. All other 
company and product names mentioned are the trademarks or registered trademarks of their respective companies. SOURCE 
eBoodle.com 

[Reference] 

Message No: Industry: COMPUTER/ELECTRONICS; INTERNET MULTIMEDIA ONLINE; RETAIL; 

Copyright © 2004 ProQuest Information and Learning Company. All rights reserved. Terms and Conditions 

Text-only interface 

From:Pro£xuest 



http://proquest.umi.com/pqdweb?index=l 5&sid=2&srchmode=l &vinst=PR0D&fmt=3&startpage=-l &cli... 9/1 5/04 



